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EVERY MEMBER RECEIVES MCT MAGAZINE

DISTRIBUTION

China
Thailand
India
Australia
Europe/US
Malaysia
Indonesia
Philippines
Singapore
Japan
Korea
Taiwan
Hong Kong
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Non Ferrous Foundries

Iron & Steel Mills

Testing Laboratories

Planners & Design

READERSHIP BY INDUSTRY - TOTAL COPIES 5,223

Pass on readership ratio 3.8 per copy.
Potential readership reach of 19,847 readers per issue
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Metal Finishing 120
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Production Managers
Non Ferrous Foundries

Metallurgists Chief Executive

READERSHIP BY TITLE

Quality Assurance Managers 1%

Chief Executive Officer A

Shop Floor 8%

Research & Development 5%

Education

%

15%

22%

5,731 Registered Electronic
Subscribers as at Noverber 2007.

Online Digital Edition is the complete

magazine electronically replicated in digital
format. Each digital edition includes interactive
hyperlinks from every advertisers email and
website address directing traffic back instantly to
their website or via return email with enquiries.

Features of Online Edition

B Current edition available

B Back issues of previous magazines

B Includes interactive hyperlinks

B Various page view sizes

B Contents shown on left panel -
Simply click to select




